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"The Brass Bottle,“ Color 
Comedy, Top Entertainment, 


Rollicking And Hilarious Fun 


(Review) 

With a puff of blue smoke, a genuine Arabian Nights genie 
materializes from the just opened brass vessel, and with it 
start a series of hilarious incidents that make Universal’s 
“The Brass Bottle’ one of the funniest comedies of the year. 
Starring Tony Randall, Burl Ives and Barbara Eden, the 


color movie opened at the.............. 
Theatre yesterday. 


Ives as the genie who is 
released from captivity by Ran- 
dall, a young architect in love 
with Miss Eden, insists on show- 
ing his gratitude. And, when a 
contemporary of Solomon oper- 
ates in the Modern Civilization, 
many humorous situations evolve. 


Typical are: the sudden change 
of his garret apartment into a 
sultan’s palace complete with 
dancing girls when Tony invites 
his fiancee and her family to din- 
ner; a camel caravan that arrives 
at Tony’s home in a residential 
area, replete with Arab attend- 
ants, carrying chests filled with 
uncut jewels, gold bullion, and 
American currency; a finished 
housing development that arises 
out of vacant land overnight. 
These and many more shenani- 
gans, treated to wring out every 
laugh, make for rollicking enter- 
tainment. 


Randall, under the _ careful 
direction of Harry Keller, under- 
plays the role of the perplexed 
benefactor, which, because of 
contrast, makes it outstanding. 
Burl Ives, with his 300-pounds of 
avoirdupois, and a goatee, fits the 
role perfectly of a genie in a 
period when dieting—and razors 
-—were unheard-of. Miss Eden is 
very convincing as the fiancee 
who finds the goings-on difficult 
to understand. 


Her parents, portrayed by 
Edward Andrews and Ann Doran, 
add to the enjoyment by playing 
their roles straight. As another 
jinn, conjured up by Ives, Kam- 
ala Devi offers to become a mem- 
ber of Randall’s harem, and the 
contrast in periods from a femi- 
nine viewpoint, adds additional 
comecy touches. LuLu Porter, in 
her first motion picture role as a 
belly dancer, does her characteri- 
zation so well that a bright future 
is assured for this young beauty. 
Since completing her role, she has 
gained international fame as the 
American representative of a 
singing competition in Poland, 
winning the ‘people’s. choice” 
award for her contribution. 

A very inventive screenplay 
which obviously was fun to write, 
has been created by Oscar 
Brodney, based on a novel by 
F. Anstey. It is imaginatively 
directed by Harry Keller. 


The color photography by 
Clifford Stine, and special pho- 
tography effects by Roswell Hoff- 
man, do much to enhance the 
enjoyment. Not only do the special 
effects heighten the entertain- 
ment, but they are accomplished 
with so much realism, at times 
they leave you gasping in wonder- 
ment. 


And the man who put the 
whole production together with 


Playing a pair of genies who come to Modern Civilization from 


an eye to comedy and entertain- 
ment, and scored successfully in 
both areas—Robert Arthur—de- 
serves a big commendation. 


Mary Pickford Find 
In “Brass Bottle” 


(Advance) 
Ann Doran, soon to be seen at 
10 eV CVs pansies eehe eee eee Theatre, teamed 


with Tony Randall, Burl Ives and 
Barbara Eden in the Universal 
comedy in color, “The Brass 
Bottle,’ boasts a rare filmland 
distinction. 

She was discovered for pictures 
by none other than Mary Pick- 
ford, and is probably the only 
such discovery still active before 
the cameras. 

It all goes back to the year 
1922 when Miss Doran was a tod- 
dler of kindergarten age. A film 
company was shooting an outdoor 
location next door to her home 
for the picture, “Robin Hood,” 
starring Douglas Fairbanks. 

Miss Pickford, then married to 
Fairbanks, was constantly on the 
set. Little Ann, saucer-eyed over 
the events transpiring before her, 
had a daily grandstand seat on a 
pile of lumber. 

Miss Pickford was worried that 
the child might fall or otherwise 
hurt herself and arranged to get 
the youngster a role in the film 
so that she would be under con- 
stant supervision. 

Her part was that of a page to 
the King. 

In “The Brass Bottle,’ which is 
the hilarious story of a genie of 
the Arabian Night period who is 
released from his confinement in 
today’s civilization, 3,000 years 
later, Miss Doran plays’ the 
mother of Miss Eden. 


Balladeer Burl Ives 
Would Sing For Eats 


(Advance) 

If actor-balladeer Burl Ives 
seems to pour out his heart into 
every tune he sings, it is not 
without reason. 

Burl, now co-starring with 
Tony Randell and Barbara Eden 
in “The Brass Bottle,’ Univer- 
sal’s rollicking comedy in color 
COMMING she ge ee eee to the 
FSS ae ne ae ae Theatre, says 
in his early days he often used to 
sing for his supper. 

As a footloose troubadour he 
frequently would seek out res- 
taurants where he could trade a 
couple of songs for a hamburger 
and a Slice of pie. 

“T knew I had to belt the song 
solidly,’ he elaborates, “because 
otherwise the fellow might back 
out on his deal.” 


} 


Solomon’s times, and the Arabian Nights, are Kamala Devi and 
Burl Ives who team up in the Universal picture, ‘““The Brass Bottle.” 
It is an hilarious comedy which also stars Tony Randall and Bar- 


bara Eden. 


Copyright 1963 — Universal Pictures Co., Inc. 


(Still No. 1930-33 AD) 


THE BRA 


A composite photo is used to illustrate Universal’s hilarious roman- 
tic comedy in color, “The Brass Bottle.” The genie, Burl Ives, 
is visible only to Tony Randall, and not to his fiancee, Barbara 
Eden, while the specialty dancing girl in the rear, LuLu Porter, 


is real enough for everybody. 


(Still No. 1930-31 AD) 


Actor Should Be Equipped 
To Handle Any Type Role 
Says ‘Brass Bottle” Star 


(Advance) 
Imagine—if you can—an actor who’s somewhat miffed at 
being called “the finest new comedian the movies have found 


in a couple of decades.” 


The man with the ruffled sensitivities is Tony Randall. The 
rhetorical accolade, which would have inflated the ordinary 


ego, was pinned upon him by one 


of the nations’ top _ picture 
magazines. 
Almost anyone else would 


have turned cartwheels at Holly- 
wood and Vine. Not Tony, now 
adding to his mumming laurels 
with a starring role in league 
with Burl Ives and Barbara Eden 
in the hilarious comedy, “The 
Brass Bottle,” a Universal picture 
IN-COlor WhHiGh’ COMES <6 222 a. sence 


Plain-spoken Tony has deeply 
ingrained feelings about the act- 
ing business. In his view an actor 
is an actor—with no dividing 
lines as to the type of material 
he is equipped to handle. 

“Any actor, skilled in his pro- 
fession,’ he stoutly contends, 
“should be able to do comedy 
parts as well as any other kind 
of role that comes along.”’ 

Few actors have put in more 
spade work than Tony in absorb- 
ing what he considers the basics 
of his craft. He was a speech and 
drama major at Northwestern 
University. He studied at Neigh- 
borhood Playhouse under the 
tutelage of Sanford Meisner. He 
enrolled with Martha Graham to 
perfect what he describes as 
“movement.” He worked with 
Henry Jacobi to develop his 
voice into the flexible instrument 
he desired. 

Later he brilliantly demon- 
strated how thoroughly he had 
prepared himself when he went 
before the Broadway footlights 
with Katherine Cornell in “The 
Barretts of Wimpole Street,” fol- 
lowed by another performance 
with Miss Cornell in “Anthony 
and Cleopatra,” and “Caesar and 
Cleopatra” with Lili Palmer and 
Sir Cedric Hardwicke. 

Tony makes it plain he has no 
aversion of any kind to comedy 
roles. One of his big Broadway 
hits, prior to his arrival in film- 
land, was Edward Chodorov’s 
laugh success, ‘Oh, Men!, Oh, 
Women!” In pictures, he scored 
triumphs in such _ sophisticated 
comedies as “Pillow Talk’ and 
“Tover Come Back.” 

Further proof that he is cath- 
olic in his approach to his work 
is his current assignment in “The 
Brass Bottle,” which neatly com- 
bines comedy with fantasy and 
adds a generous measure of 
whimsy. 

“The big drawback about being 
labeled a comedian,” elaborates 
Tony, “is that after a time pro- 
ducers begin to think about you 
solely in that category. This nat- 
urally has a limiting effect on a 
career when you’re interested in 
the broad panorama of drama.” 

Tony is not unappreciative of 
the motives underlying the “finest 
comedian” laurel bestowed upon 
him; he only hopes it doesn’t 
keep him from getting a chance 
at all the other things he likes 
to do. 
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» BOTT aS 
Tony Randall is the young archi- 
tect who, as the owner of ‘The 
Brass Bottle,” opens it to release 
both Burl Ives, an Arabian Night 
genie, and the fun in the Universal 
picture in color. 


(Still No. 1930-1 AD) 


Universal Presents 


TONY RANDALL 
BURL IVES 
BARBARA EDEN 


in 
“THE BRASS BOTTLE” 
in EASTMAN COLOR 


Co-starring 
EDWARD ANDREWS 
KAMALA DEVI 
with 
ANN DORAN 
RICHARD ERDMAN 
LULU PORTER 
Screenplay by 
OSCAR BRODNEY 
Directed by 
HARRY KELLER 
Produced by 
ROBERT ARTHUR 
A Universal-Searus, Inc., 


Production 
A UNIVERSAL PICTURE 


the cast 


Harold Ventimore 
TONY RANDALL 
Fakrash-el-Aamash..._.- BURL IVES 
Sylvia Kenton... BARBARA EDEN 
Anthony Kenton 
EDWARD ANDREWS 
Martha Kenton......_... ANN DORAN 
V6zrd #3 2 se KAMALA DEVI 
Featured Specialty Dancer 
LULU PORTER 
William Beevor...... PHILIP OBER 
Sam Wackerbath. PARLEY BAER 
Seymour Jenks 
RICHARD ERDMAN 
Hazel Jenks... KATHIE BROWNE 


the story 


(Not for Publication) 

Harold Ventimore (TONY RAN- 
DALL), architect, buys at an auc- 
tion an old brass bottle intended 
as a gift for his future father-in- 
law, Anthony Kenton (EDWARD 
ANDREWS), a professor of Egyp- 
tology. Kenton and his wife, Mar- 
tha (ANN DORAN), frown on 
Harold as a suitable catch for their 
daughter, Sylvia (BARBARA 
EDEN). 

Harold’s boss, William Beevor 
(PHILIP OBER), leads him to be- 
lieve that the bottle is not an au- 
thentic relic but a cheap reproduc- 
tion. Harold breaks open the bot- 
tle’s seal. In a spiral of hissing 
smoke emerges Fakrash-el-Aam- 
ash (BURL IVES), a genie. Fak- 
rash tells unbelieving Harold that 
he awaits his command. Suspect- 
ing trickery, Harold summons po- 
lice. When they arrive Fakrash 
disappears through a wall. 

Next day, Sam Wackerbath 
(PARLEY BAER), construction 
tycoon, hires Harold to put up his 
multi-million-dollar Wackerbath 
City Housing development. Later, 
Fakrash takes credit for the coup. 
Harold’s skepticism about the ge- 
nie’s authenticity begins to fade. 

Meanwhile, Harold has invited 
his fiancee and her parents to din- 
ner at his home. Fakrash takes 
over. The jinn turns the abode into 
a sultan’s palace. The Kentons, in 
the dark about Fakrash, suspect 
Harold of a practical joke. From 
out of nowhere traipses an Orien- 
tal belly dancer (LULU POR- 
TER). The professor is outraged. 
Even Sylvia is dismayed. The Ken- 
tons depart in considerable huff. 
Harold attempts to explain to the 
professor about the genie, but 
Kenton is an unbeliever. 

Once the Kentons exit, the jinn 
materializes. Harold charges him 
with having alienated Sylvia. Hop- 
ing to atone for events, Fakrash 
“summons” Tezra (KAMALA 
DEVI), a voluptuous beauty out 
of the distant past, and makes a 
gift of her to the architect. When 
Harold tells Tezra of his love for 
Sylvia, she offers to grace his 
harem. Fakrash instructs Sylvia 
to go. But her power as Princess 
of the Blue Jinn is a match for his 
own. She stays and he departs. 


Since Tezra is clad in transpar- 
ent Arabian garments Harold, un- 
able to get rid of her, buys her a 
complete modern wardrobe. Who 
should arrive, just as Tezra is try- 
ing on some of the more intimate 
items, than Sylvia, accompanied 
by a psychiatrist. Harold lamely 
tries to explain matters, but is met 
with a withering glance. 

Fakrash reappears. By now 
Tezra is willing to leave. 

Fakrash piles incident upon in- 
cidents. Among other things, he 
turns Kenton into a mule and back 
to normal at Harold’s insistence; 
he creates a real estate develop- 
ment for Harold overnight, selling 
the homes at such a smal! price 
that riots ensue and a combined 
city, county, state and federal in- 
vestigation erupts; and when a 
panel of psychiatrists examine him 
and doubt his story, Fakrash re- 
duces them to Lilliputian size. 

Harold pleads with Fakrash to 
undo all he has done since being 
released from the bottle. The genie 
agrees. Harold is now back where 
he was before acquiring the brass 
bottle. Who should walk into his 
office, to hire him for a job, but 
Wackerbath. Wackerbath intro- 
duces Harold to his new partner 
and the latter’s wife — Fakrash 
and Tezra. 

Harold shows not the slightest 
sign of recognition but suddenly 
all looks bright for his business 
future and marriage to Sylvia. 


the staff 


Director of Photography, Clifford Stine, 
A.S.C.; Art Directors, Alexander Gol- 
itzen and Henry Bumstead; Set Deco- 
rations, Oliver Emert; Sound, Waldon 
O. Watson and Frank H. Wilkinson; 
Unit Production Manager, Norman 
Deming; Special Photographic Effects, 
Roswell Hoffman; Film Editor, Ted J. 
Kent; Make-Up, Bud Westmore; Hair 
Stylist, Larry Germain; Costume De- 
signer, Rosemary Odell; Choreogra- 
phy, Hal Belfer; Assistant Director, 
Joseph Kenny; Music, Bernard Green; 
Music Supervision by Joseph Gershen- 
son; Screenplay based on the novel by 
F. Anstey. 


Plu-Perfect Type Casting; 


Burl lves As Arabian Nights 
Genie In The Brass Bottle’ 


(Advance) 
For a plu-perfect example of type casting gaze upon 300- 
pounder Burl Ives as he pursues his filmic chores with Tony 


Randall and Barbara Eden in “The Brass Bottle.” 


The 


hilarious Universal comedy in color comes to the. Theatre 


Starting) a. oe eee 

Clad in dazzling Oriental rai- 
ment he plays the part of Fak- 
rash-el-Aamash, a genuine Ara- 
bian Night genie complete with 
bag of important miracles. No 
one but Burl, according to direc- 
tor Harry Keller, could look so 
convincing in the role. 

The make-up department was 
quick to bolster this view. It was 
not necessary to make a single 
change in his appearance, Burl’s 
neatly trimmed = goatee’ and 
matching moustache—(which he 
wears normally)—ideally suitine 
the characterization. 

In most of his previous screen 
assignments film makers have 
dropped a subtle hint that it 
might be well for him to consider 
paring off some of his rotundity. 

But not for “The Brass Bottle.” 
Exactly the contrary held true. 
Seems the genie looks most genie- 
like when he’s incontrovertibily 
corpulent. When the actor was 
told that he could put on as much 
weight as he chose, he knew he 
finally had found the part he had 
always wanted. 

Burl makes no bones about his 
love for food. On the set, there’s 
seldom a moment when he’s not 
munching on one delicacy or 
another. Here, too, the portrayal 
was right down his alley. The 
part called for him to be con- 
stantly nibbling on _ succulent 
savories. 

In “The Brass Bottle,” tailored 
by scripwriter Oscar Brodney, 
Burl is let out of his involuntary 
prision, where he has been held 
captive for several thousand 
years, by Randall, seen as a 
struggling young architect. 

Out of sheer gratitude Burl 
naturally wants to reward his 
benefactor, and loses no time set- 
ting about it. To his utter dis- 
may, he finds that almost every- 
thing he does comes into open 
conflict with Modern Civilization. 

As one of his first gestures, he 
conjures up a camel caravan 
saden with costly gifts which 
marches up to Randall’s suburban 
home. The police are not far 


Drink For A Genie 


(Current) 

When a genie goes up to a 
bar, what kind of a drink does 
he order? The technical crew 
came up with an answer for a 


scene in Universal’s rollicking 
comedy in color, “The Brass 
Bottle,’ now at the 
Theatre. In it, the 

genie is portrayed by Burl 
Ives. 

He’ll ask for—what else ?— 
a jinn fizz. 


Devi Wears Harem 


Gown In New Film 


(Advance) 

Kamala Devi’s harem costume 
for her role with Tony Randall, 
Burl Ives and Barbara Eden in 
the fun-filled Universal comedy in 
color, “The Brass Bottle,”’ coming 


Theatre, may start a whole new 
trend in women’s nighties. 
Designed by studio stylist Rose- 
mary Odell, the eye-catching out- 
fit is fashioned of material that is 


opaque under ordinary light. 
Under artificial iJumination, 
however, the fabric becomes 


highly transparent. 


A noted New York apparel 
manufacturer who visited the set 
they day Kamela made her spec- 
tacular appearance in the harem 
raiment was so intrigued he is 
now trying to obtain clearance to 
duplicate the costume for com- 
mercial use. 


The peek-through material was 
custom woven for the _ studio 
stylist. Only by using the fabric 
in double weight can the trans- 
parency be eliminated. 


- TTHE BRASS BOTTLE, (1-Bf 
As the genie released from 3,000 
years of captivity in “The Brass 
Bottle,” Burl Ives’ attempt to ap- 
ply Solomon’s era to Modern Civ- 
ilization provides much of the com- 
edy in the Universal picture in 


color. (Still No. 1930-6 AD) 


behind. There are traffic tickets 
for obstructing vehicular flow. 
Also an investigation as to the 
source of the gold bullion in one 
of the chests. Another inquiry 
into a trunk brimful with unset 
jewels, undoubtedly smuggled 
into the country since there is 
no record of purchase. 

When Miss Eden, seen as Ran- 
dall’s fiancee, walks out in a huff 
following a slight disagreement, 
Burl, whose jinn vintage goes 
back to the days of Solomon, 
materializes a lovely female 
genie of the shapely person of 
Kamala Devi, who volunteers to 
join his harem. 


When angered or rebuffed, 


Fakrash-el-Aamash is not above 


turning men into mules, or, as on 
one occasion, into a school of 
goldfish. 

“Not a man jack among us,” 
says Burl, “who hasn’t dreamed 
of having our slightest wish come 
true. Looks like I’ve come as 
close as I'll ever get.” 


THE BRASS BOTTLE” (1 
Barbara Eden is the fiancee of 
Tony Randall until the latter opens 
“The Brass Bottle’ which releases 
an Arabian Night genie, Burl Ives, 
in the Universal picture in color. 


(Stull No. 1930-14 AD) 


Barhara Eden's Eyes 
Are True Chameleon 


(Current) 


No question about 
actress has MHollywood’s 
“colorful” eyes. 

It’s Barbara Eden, who can be 
seen currently starring with 
Tony Randall and Burl Ives in 
the Universal comedy, ‘“The Brass 
BOURe a aU RGN e oak seu ve iter eee 
Theatre. 

Her eyes are true chameleon. 

This means that, according to 
the reflection of the clothes she 
wears, they alternately turn gray, 
green and blue. 

And since “The Brass Bottle” 
is photographed in color, and 
since Barbara’s wardrobe is a 
Joseph’s coat of colors, the vari- 
ous hues in her eyes are in 
evidence. 


which 
most 


Twice Other Actors 
Contends Burl Ives 


(Advance) 

No one can argue with Burl 
Ives’ tongue-in-cheek contention 
that he’s almost “‘twice” the actor 
of anyone else in the cast of Uni- 
versal’s fun-filled comedy, “The 
Brass Bottle.” The color film 


He simply points out his im- 
pressive bulk—300 pounds plus 
—and says that ounce for ounce 
this is close to double the weigh- 
ing in mark of any other member 
of the cast. 


300-Pound Star Burl Ives 
Allowed To Add Weight As 
‘The Brass Bottle’ Genie 


(Advance) 

Few actors finer than Burl Ives amble the Hollywood pike, 
and so when he says he’s finally found a role he can put all 
of his 300 pounds into it’s well to cock an attentive ear. 

The ex-hobo balladeer, who nabbed an Academy Oscar for 
one of his portrayals, plays the role of a gent named Fakrash- 


el-Aamash, appearing with Tony 


Randall and Barbara Eden in 
“The Brass Bottle.” The Univer- 


This is admittedly an off-beat 
moniker, but no more so than the 
characterization. He’s a_ genie, 
genuine Arabian Night _ style, 
straight out of a brass bottle 
where he has been held captive 
for untold centuries. 


Randall, seen as a young archi- 
tect, breaks the seal that had 
held him confined, and little does 
he realize precisely what he had 
set in motion when the genie, out 
of sheer appreciation for his 
release, tries to adapt his formid- 
able skills to Modern Civilization. 


When Randall’s intended bride, 
Miss Eden, walks out in a huff, 
Fakrash knows exactly what to 
do. He conjures up a wide assort- 
ment of female jinns, each wear- 
ing little more than a few trans- 
parent veils, and makes a gift of 
them to his liberator. 


The genie is highly chagrined 
to discover that monogamy is the 
only legal pattern of life in the 
world today, being forced to the 
conclusion that the bigamous 
ways of yesteryear were far 
superior. 


In another measure of grati- 
tude. the genie conjures up a 
treasure chest filled to the brim 
with gold bullion, representing a 
fortune well above the million- 
dollar mark. The broad smile on 
his countenance is turned into 
bitter disappointment on being 
told that federal law decrees it a 
felony to possess gold in such 
form. 


On one occasion he materializes 
a herd of camels, and again a 
parade of elephants, only to 
learn that in the era of freeways 
and the motor vehicle the police 
tend to frown upon such beasts 
cluttering the highways. 


Burl’s’ well - rounded girth 
stands him in good stead as 
Fakrash-el-Aamash. His principal 
costume is an Oriental style robe, 
fastened at the middle with a 
sash, and the greater his bulk, 
the more impressive he looms. 


Up until “The Brass Bottle” 
came along, the actor usually 
had been requested to try to pare 
off twenty to fifty pounds for his 
various portrayals. Thus, when 
director Harry Keller gave him 
the word that, if he liked, he 
could add the same amount, he 
knew his big chance had arrived. 
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Barbara Eden Expresses 
Appreciation For Career 


Help Given By Hollywood 


(Advance) 
Blonde and beautiful Barbara Eden is brandishing the 
cudgels against those who label all Hollywood a silk and satin 
jungle where the in-fighting is so furious no one has time to 


lend a helping hand. 


The chameleon-eyed actress, who will be seen... 


eit SUNG aria ee cae Theatre, playing 
the feminine lead opposite Tony 
Randall and Burl Ives in the 
happy comedy, “The Brass Bot- 
tle,’ a Universal picture in color, 
says she has only to look back at 
her own experiences for refuta- 
tion. 

Now firmly established as one 
of filmland’s most promising new 
talents, Miss Eden recalls that 
during her earlier years, when she 
was most in need of an assist, she 
got it from many sources. 

“Lucille Ball, for one,” she says, 
“was positively wonderful to me. 
Ill never forget how she went out 
of her way to be nice. For one of 
our appearances together the 
wardrobe department had fitted 
me with an outfit Lucy thought 
didn’t do me justice. 

“She had a wardrobe girl buy a 
special dress and then she person- 
ally supervised having it properly 
adjusted and fitted with rhine- 
stones for an extra touch. Apart 
from everything else, she also took 
it upon herself to give me many 
technical pointers, basics of which 
Iwas totally unaware. I have been 
using the techniques she taught 
me ever since.” 

Miss Eden who first gained pub- 
lic attention for her portrayal of 
near-sighted Loco, the provocative 
blonde in the T'V series, “How To 
Marry A Millionaire,” relates that 
still another person she’ll always 
keep in her personal hall of fame 
is Jan Sterling. 

“We were in a scene,” she re- 
called on the set of “The Brass 
Bottle” which is the story of a 
genie released after 3,000 years of 
confinement, “where Jan was 
standing in back of me. I just nat- 
urally turned by head to talk to 
her and she called out and said, 
‘Honey, don’t look at me. I want 
that pretty face to show in the 
camera. I don’t care about mine, 
you just look right out front to- 
ward the camera.’ I was so 
touched, I almost cried.” 

Barbara, who was born in Tuc- 
son, Arizona, and brought up in 


NRE BR 


| PYRE BRASS BOTTLES (h-Eyo © 
Barbara Eden, who traces her an- 
cestry way back to Benjamin 
Franklin, is the romantic interest 
of Tony Randall in Universal’s 
comedy in color, “The Brass Bot- 
tle.” Burl Ives is the other co-star. 
(Still No. 1930-P. 8) 


San Francisco, at 14, enrolled in 
the San Francisco Conservatory 
of Music to develop her talent for 
singing. A little later, she decided 
to become an actress and enrolled 
in an evening drama class. Then, 
while majoring in English and 
music at San Francisco City Col- 
lege, she was offered a scholarship 
in dramatics. 

After several appearances in 
little theatre presentations, she 
moved to Hollywood, and, while 
living at the Hollywood Studio 
Club, sought a job as a singer, but 
without success until she was 
signed as a chorus girl by Ciro’s 
where she was spotted by an 
agent. TV appearances and other 
roles started coming her way. 

She had come to Hollywood in 
1954. Three years later, she was 
signed to a long term contract by 
20th Century-Fox, and assigned 
the role in “How To Marry A Mil- 
lionaire”’ series. She’s been busy in 
TV and feature motion pictures 
since. 
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Tony Randall attempts to explain Modern Civilization to Kamala 


Devi who has just been conjured from the Arabian Nights period 
by Burl Ives, a genie released from 3,000 years of incarceration in 
“The Brass Bottle,” Universal’s fun-packed comedy in coler. 


Tony Randall In Every 
"Brass Bottle” Scene 


(Current) 

No question about the size of 
Tony Randall’s role in “The Brass 
Bottle” in which he co-stars with 
Burl Ives and Barbara Eden. The 
fun-loaded Universal comedy pho- 
tographed in color, is now at the 
secs dae deat abe eee Theatre. 


There are an over-all total of 
158 separate scenes in the film, 
which was directed by Harry 
Keller, and Tony is in all but one 
of them. 

And in the sequence in which 
he is not seen, he still appears— 
as an off-stage voice. 


(Still No. 1930-78) 


Goddess Of Love 


(Current) 


If exotic Kamala Devi be- 
comes one of the great sirens 
of the screen, as seems immi- 
nent, she comes equipped with 
precisely the right name. 

In translation, her name 
means—goddess of love. 

Kamala, now at the 

Theatre, teamed 
with Tony Randall, Burl Ives 
and Barbara Eden in the Uni- 
versal comedy in color, ‘‘The 
Brass Bottle,” is half East In- 
dian, half English. Her father 
is a brain surgeon in Bombay. 


Comedians Emulate Charles 
Chaplin Says Tony Randall, 
Star Of "The Brass Bottle” 


(Advance) 
Don’t pin the label of conformist on Tony Randall. 
It’s fashionable in filmland, if you’re a comedian, to yearn 
for the elysian fields of high drama. 


Not Tony. 


“Just about anyone,” he is convinced, “can handle stark 


tragedy. It takes a higher talent 
to bring off comedy.” 

Since Tony, to be seen soon in 
the hilarious Universal color com- 
edy, “The Brass Bottle,” coming 


Theatre, has done both, each with 
enviable results, his words carry 
considerable weight. 


He launched his career on 
Broadway where most of his 
roles, during the first few years, 
where straight dramatic assign- 
ments. Such things as “The Corn 
Is Green,” with Ethel Barrymore, 
and “Candida,” with Jane Cowl. 

It wasn’t until a comedy came 
along, “Oh, Men! Oh, Women!” 
by Edward Chodorov, that Tony 
got the nod from Hollywood. He 
since has undertaken a _ wide 
assortment of roles on the sound 
stages but his biggest hits have 
been scored in photoplays in a 
lighter vein. 

Audiences are still talking 
about his portrayals in “Pillow 
Talk” and “Lover Come Back,” 
in each of which he kept matters 
hilariously unbalanced from open- 
ing shot to finale. 

In ‘“‘The Brass Bottle,” in which 
he co-stars with Burl Ives and 
Barbara Eden, he carries his com- 
edy talents to the verge of fan- 
tasy. He is seen as a struggling 
young architect who, by chance, 
releases a genie from captivity. 
The genie is played by Ives. 

Most of the comedy situations 
are provided by the problems 
created when the genie, making 
use of procedures thoroughly reli- 
able in his earlier life —- some 
3,000 years ago—come into con- 
flict with Modern Civilization. 

For example, when Miss Eden, 
Tony’s fiancee, departs in a huff, 
determined never to return, the 
jinn, taking a cue from the life 
and times of King Solomon, 
simply produces a female genie, 
in the person of Kamala Devi, for 
Tony to put into his harem. 


He materializes the adalisque 
purely as a sample, making it 
clear that he can come up with 
any number Tony might desire, 
even into the hundreds. The jinn 
is understandably chagrined to 
learn that monogamy is the only 
marital state condoned by law. 

Tony assesses the prospects for 
“The Brass Bottle” so highly that 
he has taken a financial inter- 
est in the production, making 
it a Universal-Scarus, Inc., Pro- 
duction. 

As a lifelong student of com- 
edy techniques Tony takes the 
view that all comedians—himself 
included—are basically emulat- 
ing procedures first used by 
Charles Chaplin. 

“Go over the old Chaplin 
films,’ he says, “and you soon 
find that everything that’s being 
done today he did long ago—and 
in some cases, did it much 


better.” 

Since Chaplin is the admitted 
master in the field Tony believes 
that contemporary practitioners 
should openly concede that they 
are copying his style. 

“Tt’s no sin,” he holds, ‘for an 
actor to steal pointers from 
others. The only sin is not being 
honest about such thievery.” 


Is Mother 41 Times 


(Current) 

Ann Doran’s usual film as- 
signment is that of somebody’s 
mother. 

She’s one again—for the 41st 
consecutive time—in Univer- 


sal’s hilarious comedy in color, 
“The Brass Bottle,” starring 
Tony Randall, Burl Ives and 
Barbara Eden, currently at the 


In real life the actress’ role 
is somewhat different. She’s 
never been married. 


While LuLu Porter gets her film 
break in the Universal comedy in 
color, “The Brass Bottle,” by do- 
ing a specialty dance, she has 
gained international fame by sing- 
ing. The co-stars of “The Brass 
Bottle” are Tony Randall, Burl 
Ives and Barbara Eden. 

(Still No. 1930-23 AD) 


Benj. Franklin Antecedent 
Of Lovely Barbara Eden, 
Star Of "The Brass Bottle” 


(Advance) 

Leave it to Hollywood to find an intriguing new reason for 
venerating the memory of Benjamin Franklin. Turns out he’s 
an antecedent of lovely Barbara Eden. 

In her family tree, the shapely blonde finds that her grand- 
father was Franklin’s great-great-grandnephew. Miss Eden 


will soon be seen at the.................... 
Theatre with Tony Randall and 
Burl Ives in “The Brass Bottle,” 
a rollicking Universal comedy in 
color. 

“True, it’s not the closest kin- 
ship in the world,” realistically ap- 
praises the actress, “but we’re still 
so proud we’re ready to make the 
most of what little there is.” 

Were he around today the aph- 
orist-inventor-statesman, who also 
enjoyed a considerable reputation 
as a bon vivant, no doubt would 
have gazed with special approba- 
tion upon Miss Eden. 

Her contours are of such out- 
standing proportions that when 
casting directors were looking for 
someone to play Marilyn Monroe’s 
original role as “Loco” in “How 
To Marry A Millionaire,” for the 
video version, she got the part 
without any serious competition. 

Her eye-popping pulchritude is 
all the more remarkable in that, 
not too many years ago, she was 
so thin her worried family ar- 
ranged to send her to a farm in 
Arizona for a year so she could 
fatten up. 


Sheepishly, Tony Randall attémpts to explain to his fiancee, Bar- 


bara Eden, and her family, Edward Andrews and Ann Doran, the 
strange-events created when a real genie from the Arabian Nights 
attaches himself to Randall in Universal’s hilarious comedy in 


color, “The Brass Bottle.” 


(Still No. 1930-55) 


In “The Brass Bottle,” the story 
of a genie released from 3,000 
years of captivity to face the be- 
wildering complexities of Modern 
Civilization, the talented young 
actress has her top role to date. 

There’s an interesting footnote 
to her teaming with Randall since 
in her debut performance before 
the cameras six years ago, in “Will 
Success Spoil Rock Hunter?” in 
which she did a walk-on, her big- 
gest scene was an episode involv- 
ing Randall. 

“Funny thing,” she recalled 
while making ‘The Brass Bottle,” 
“but at the time I was doing the 
part, I had a feeling that some 
day—I didn’t know how far off— 
I'd be back with him as his leading 
lady.” 

Getting back to her antecedents, 
the actress relates that from 
childhood on she was practically 
brought upon Franklin’s assorted 
adages and aphorisms. 


“There’s hardly a situation that 
he didn’t cover in his pithy say- 
ings,” she declares, ‘and surpris- 
ingly enough, they’re just as 
meaningful and applicable today 
as when he first wrote them.” 


Lulu Porter Gains 
International Fame 


(Current) 

LuLu Porter, who makes her 
film debut recreating a_ long- 
honored art form—belly dancing 
—in Universal’s rollicking com- 
edy, “The Brass Bottle,’ teamed 
with Tony Randall, Burl Ives and 
Barbara Eden, now at the.............. 
fies Shoe Theatre, has gained 
international recognition, not as 
a dancer, but as a singer. 


In the fall of 1963, she was 
selected by the State Department 
to represent the United States at 
an international cultural fete in 
Poland. Her singing so enhanced 
the listeners in half a dozen cities 
in that country she was given the 
“people’s choice” award for her 
contribution. 

In “The Brass Bottle,’ Miss 
Porter is conjured up by Ives, 
to dance and entertain Randall 
and Miss Eden. 
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Lulu Porter's Film Career 


Started With Belly Dance 
In U's ‘The Brass Bottle™ 


(Advance) 
LuLu Porter, who excels in an ancient and long-honored 
art form—belly dancing—thinks women could make their lives 
far happier if they’d educate their torsos. 


“Nothing like a few minutes of belly dancing,” she says, 
“to give that wonderful feeling of complete relaxation—to 


chase away all tenseness.”’ 


Her eye-arresting talents at an- 
atomy twirling launches her in her 
film career in Universal’s fun- 
packed comedy in color, “The 
Brass Bottle,” coming.......... to the 
sa icioir eS is oe Theatre. In it, she is 
teamed with Tony Randall, Burl 
Ives and Barbara Eden. 


She plays the part of a trans- 
parently clad jinn of sylph-like 
contours conjured up from the 
depths of a demijohn by Ives, a 
genie of the opposite sex who finds 
himself starved for feminine com- 
panionship. 


LuLu won her role over much 
competition, and she wasn’t even 
a professional dancer. She took it 
up purely as a hobby. Singing is 
her basic talent. 


While a home economics major 
at Los Angeles City College, she 
would drop in at a Turkish cafe 
near the campus for coffee, and 
there fell in love with the exotic 
dance music she heard. The wom- 
an proprietor, herself a one-time 
belly dancer, became friendly with 
LuLu. One thing led to another 
and soon LuLu was doing her own 
hip-swiveling. 


But getting back to the pre- 
scription for American women. 


LuLu says it’s practically im- 
possible to describe her specialty 
in mere words, that only in the 
dance itself does its esoteric re- 
finements become fully apparent. 


All the movements involved are 
basically those a woman would 
make if she were walking at a 
rather brisk pace without benefit 
of a girdle or other restricting 
garment, she explains. 


Contrary to popular conception, 
she hastens to point out, almost 
no muscles of the belly itself are 
brought into play in the dance. 


“The belly has to remain com- 
pletely relaxed throughout the 
moves,” she elucidates, ‘‘with mus- 
cular effort originating mostly in 
the thighs.” It is this use of little- 
used muscles that tend to relax 
tenseness. 


In “‘The Brass Bottle,’ LuLu’s 
costume is basically harem-styled, 
which means it is highly transpar- 
ent, and it is one she designed her- 
self. Hundreds of coins are hung 
on the diaphanous material. These 
not only dazzle the eye, but also 
set up an accompanying rhythm 
matching her anatomical gyra- 
tions. The music for the dance is 
provided by such ancient instru- 
ments as doumbeks, ouds and dou- 
bukas, as well as finger cymbals, 
worn by LuLu. 


Kamala Devi is the tasty female 
jinn conjured up for Tony Ran- 
dall by Burl Ives in the hilarious 
comedy, a Universal Picture in 
color, “The Brass Bottle.” One of 
the many comedy sequences is con- 
cerned with Randall’s efforts to 
get her dressed for Modern Civil- 


ization. 
(Still No. 1930-36 AD) 


Screenplay Writer Is 
Filmland Unsung Hero 


(Current) 

Plain - spoken Tony Randall is 
never one to mince words. 

“The real star in an outstand- 
ing motion picture,’ he forth- 
rightedly asserts,’ is not the 
actor playing the lead, but the 
script.” 


Randall, who can be seen cur- 
sis 218) \igareh Pe Wel a soar mcpepin aearee aa Theatre. 
in the hilarious Universal comedy 
in color, “The Brass Bottle,” in 
which his co-stars are Burl Ives 
and Barbara Eden, says the pub- 
lic is seldom aware of this but it 
is something most insiders well 
know. 


He contends that although the 
screen writer is slowly gaining 
wider recognition for his contri- 
butions, he is still, for all prac- 
tical purposes, Hollywood’s un- 
sung hero. 


To support his contentions 
about the importance of the 
script, Randall cites a commonly 
heard Broadway saying: ‘When 
you’re a hit, make sure you never 
give your understudy a chance to 
play your part.” 


As for “The Brass Bottle’— 
Oscar Brodney wrote the screen- 


play. 


LuLu Porter, specialty dancer, and her orchestra members playing 
instruments (and music) of 3,000 years ago, are one of the high- 
lights of the Universal comedy, ‘““The Brass Bottle.”’ The color pro- 
duction co-stars Tony Randall, Burl Ives and Barbara Eden. 


(Still No. 1930 P. 4) 
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HILARIOUS 


things that 
: come out ; 


Seen 


What would you do if 
you inherited a rascally 
Genie...who could grant 


Want to lose your mind 
laughing—at a modern 
Arabian Nights-mare? 


What would you wish for 
if you had a Personal 


Genie?...SEE “THE aie every desire?...SEE : 
o9 : 4 A\Y 
Brass BoITle mie Brass BorTLe TieBrass BorTLe 
THEATRE THEATRE THEATRE THEATRE 
TEASER 1-AA TEASER 1-BB TEASER 1-CC TEASER 1-DD 
Danes No. 1-AA TEASER No. |-BB TEASER No. 1-CC TEASER No. 1-DD 
| Col. x 41/""—60 Lines | Col. x 4!/."—460 Lines | Col. x 434""—65 Lines | Col. x 434,""—65 Lines 


ITS A MODERN ARABIAN NIGHTS-MARE r 
OF OUTRAGEOUS 


ili 


ITS A MODERN ARABIAN 
NIGHTS -MARE OF 
OUTRAGEOUS 


TONY RANDALL Fun! 


BURL IVES 
BARBARA EDEN 


meBhass 
BoITLE 


in EASTMAN “and Luscious 


goa LULU PORTER 


International 


gn 
eae BARBARA EDEN 
HILARIOUS Th : Re is < SS 

BoITLe 


things that 
come out 
in EASTMAN COL OR 


f 
Ne 


and Luscious 


LULU PORTER 


Lnternational Dancing Star 


costing EDWARD ANDREWS - KAMALA DEVI 


UTILITY MAT NO. | 
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TRIO OF STARS IN RADIO INTERVIEW 
COVERAGE FOR “THE BRASS BOTTLE” 


THEY'RE FREE!...... THESE EXCITING TRANSCRIPTIONS ......FOR A NO-COST 
ADDED ATTRACTION TO YOUR SELLING CAMPAIGN WITH THREE OF THE 
STARS IN SPECIAL 5-MINUTE BROADCAST INTERVIEWS! 


TRANSCRIBED 
INTERVIEWS 


Intimately delightful are the five-minute radio interviews with TONY 
RANDALL, BURL IVES and LULU PORTER as the nationally famed 
Hollywood radio reporter, DICK STROUT, talks to each of them about 
“THE BRASS BOTTLE" as well as lively and interesting stories about 


themselves and the film capitol scene. 


Made up in individually transcribed five-minute packages of air-time 
entertainment, the three interviews are being broadcast over more than 
800 American radio stations — as well as the Canadian Broadcasting 


Company Radio Affiliates — on Dick Strout's "CELEBRITY PROFILES" 


program. 


In open-end form, "THE BRASS BOTTLE" star interviews are serviced 
to more than 200 key radio stations throughout the country by Garrison 
System, Inc. You can check your local radio stations to find out if they 
are using this special syndication package. 


Syndicated & 


Open End! 


Should "CELEBRITY PROFILES" not be used in your locale, you can 
get and use your own OPEN-END transcription for your radio station 
planting. 


In a complete question and answer form, "THE BRASS BOTTLE" package 
of transcribed interviews can be handled with your local announcer asking 
the questions, and the stars answering and discussing the details. These 
personalized interviews are fascinating entertainment and will add greatly 
to your complete campaign. 


REY, RE PREE. a. and you'll find them valuable help for your box- 
office grosses. Be sure to write immediately to RADIO DEPARTMENT, 
UNIVERSAL PICTURES COMPANY, UNIVERSAL CITY, CALIFORNIA, 
and ask for the OPEN-END RADIO INTERVIEW TRANSCRIPTIONS of 
"THE BRASS BOTTLE." 


— COPY FOR LIVE RADIO SPOTS — 


(ONE MINUTE) 
ANNOUNCER: “Look out, World! Nothing’s going to be the same again! Not after a mod- 


ern Aladdin and his 3,000-year-old imp of a Genie flood the motion picture screen with 
surprise after surprise in “THE BRASS BOTTLE!” It’s an up-to-date Arabian Nights-mare 


NATIONAL DISPLAY 
COMB TIEUP! 


The highly-publicized LULU PORTER, prominently featured in "THE 


of outrageous fun... . starring Tony Randall as the bewildered Wisher and Burl Ives as the BRASS BOTTLE," is the subject featured in the new nationwide store 
Genial Genie for whom nothing is impossible! How do you explain elephants to the police— display sales program of the Ajax Comb Company. 
Oriental feats and matching servants to your guests — or a luscious, seductive, tantalizing The actress-beauty is pictorially highlighted in their huge all-out sales 


dancing girl to your fiance? It all happens in “THE BRASS BOTTLE” . . . . where Tony 
Randall inherits a boudoirful of beauties and a bottleful of problems in the large form of 
Fakrash the Genie who makes all his dreams come true... . until he wishes they wouldn’t! 
It all adds up to fun, females, and the screen’s most fantastic tricks! And, they’re all in 
“THE BRASS BOTTLE,” starring Tony Randall, Burl Ives, Barbara Eden—a riot in color 
—with luscious LuLu Porter, and co-starring Edward Andrews and Kamala Devi. Your own 
loudest wish will be for help as you laugh yourself into a genuine state of magical bliss when 


you see “THE BRASS BOTTLE!” 


(30 SECONDS) 
ANNOUNCER: “Want to lose your mind laughing? Then be sure to see “THE BRASS 


campaign, with credits, of course, for "THE BRASS BOTTLE." 


Selling their Atlas Durlon Unbreakable All-Purpose Combs, which are 
primarily sold in ten-cent stores, drug stores and supermarkets, the 
promotion consists of Point-Of-Sale Counter Display Cards and 
Banners. 

This tieup can be helpful to 
your engagement of "THE 
BRASS BOTTLE" and you 
should be benefited from the 


exposure in your area. If your 


BOLT 3 Ss the modern Arabian Nights-mare of hilarious fun! It’s top comedy enter- dealer doesn't already have the 
tainment for the whole family ...... with Tony Randall, Burl Ives and Barbara Eden... . display material have him con- 
in enchanting color....and luscious LuLu Porter, and co-starring Edward Andrews and tact the AJAX COMB COM- 
Kamala Devi. You don’t want to miss the incredibly funny adventures of Burl Ives, as PANY, MORRISVILLE 
Fakrash the Genie, as he makes Tony Randall’s wishes come true... . and Tony winds up (Bucks County), PENN. 


wishing he hadn't. It’s the outrageously delightful comedy screen hit of the year! Tony Ran- 
dall and Burl Ives in “THE BRASS BOTTLE” full of wonderful fun!” 

(15 SECONDS) 

ANNOUNCER: “Hilarious motion picture fun, you'll discover, comes right out of a brass 
bottle when you see “THE BRASS BOTTLE,” the modern Arabian Nights-mare of laughs! 
See Tony Randall, Burl Ives and Barbara Eden in “THE BRASS BOTTLE,” filmed in 
color, and positively the best comedy riot you and your family will ever want to see! 


You'll lose your mind laughing—at “THE BRASS BOTTLE!” 


BANNER ACCESSORIES..... 


FLAMBOYANT AND COLORFUL BANNER ACCESSORIES LEND THEMSELVES EXCEP- 
TIONALLY WELL TO AN ATTRACTION SUCH AS “THE BRASS BOTTLE." 


Be sure to consider the use of this type of material when you begin to plan your overall campaign for 
this bright picture. 


DELUXE FLUORESCENT SECTIONAL VALANCE—Made of glowing fluorescent satin with shim- 
mering letters and flowing fringes. Order any length needed at $1.65 per foot (minimum size 10 ft.) 


3-PIECE STREAMER—An attractive banner—17 feet long—and priced at $16.50 each. 
9 x 12’ FLAG OR WALL BANNER—Single-Faced, $60.00. Double-Faced, $110.00. 
FLUORESCENT USHER'S BADGE—40¢ Each. 


In U.S.A., order from your nearest 


NATIONAL SCREEN BRANCH 
Manufactured by NATIONAL FLAG & DISPLAY COMPANY 
43 W. 21st St., New York 10, N. Y. (Tel. OR 5-5230) 
In Canada, National Flag Company represented by 
THEATRE POSTER SERVICE, LTD., 227 Victoria Street, Toronto, Ontario, Canada 


SHAKE 
UP 


A 


FULL 
QUOTA 


OF 


SELLING 
EXCITMENT! 
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a CONJURE UP YOUR OWN 
{ Brass BoTrie } 
4 OF TICKCET-SELLING jf 
' EXPLOITATION | 

"suze. OEAS! 


GIMMICK CONTESTS... 


Select a "BRASS BOTTLE HAREM GIRL" who would be 
‘one whose beauty, charm and excitement typify all a 
man could desire if he owned his own magical Brass Bottle." 
Select her through a newspaper or a television station con- 
test — with the winning beauty — in Harem Costume — 
appearing in the lobby of your theatre on opening night. 


Should a contest not be feasible, choose your Harem Girl 
through a model bureau or charm school — and use the 
young lady for a varied array of promotional activities in 
connection with your opening of "THE BRASS BOTTLE." 


Pay her for her services, or get prize gifts for your winners. 


i 


Newspaper or radio disc jockey Limerick Contest—with 
promoted prizes and complimentary theatre tickets for 
best entries based on ''THE BRASS BOTTLE Genie will 


make it possible for your wish to come true!” 


i 


A tieup — specifically on coop ads —with real estate 
developments, trailer companies, etc., on "Your Retire- 
ment Wish Come True," whereby ''You don't have to rub 
the Genie's Brass Bottle to Make Your Retirement Wish 
Come True.” 


+s +S 


For your city's most prominent citizens, the mayor, coun- 
cilmen, school principals, club and organization leaders, as 
well as newspaper editors, columnists and TV and radio 
personalities, present them with special "BRASS BOTTLE 
Parchment Scrolls," declaring the officials ‘Honorary 
Members of the Land of Fakrash, Mysterial Order of 


Genies." 
+e + 


Through your local newspapers, conduct a letter-writing 
contest, along these lines: "If a Genie gave you one wish, 
what would it be?" Free ducats and some prizes should be 
the lure for some very interesting and printable letters! 


IT'S MAGIC: 


There probably is a MAGIC SHOP in the area of your 
theatre—it isn't necessary to point out the tie-up promo- 
tion possibilities you can have with this enterprising mer- 
chant in connection with your showing of "THE BRASS 
BOTTLE" with all its hocus-pocus fun and delightful 


magical feats! 


From a puff of blue smoke, a genuine Genie right out of 
the Arabian Nights—and played by Burl lves—material- 
izes from a huge brass bottle—and it all becomes a screen- 
ful of magical entertainment! 


Your neighborhood entrepreneur of tricks and magical 
equipment is usually a showman himself, and he can come 
up with an interesting array of sight items to attract 
advance attetion in ycur lobby. 


For his window and shop, you can supply him with stills 
and posters to eye-catch potential ticket-buyers outside 
your theatre. 


BOTTLE 


STUNTS 


If there is a lake or a river close by your city, you might be interested in a 


local "bottle in the water" stunt. 


With appropriate ceremonies cast a group (100 to 1000) sealed "BRASS 
BOTTLES" in the nearby waters, near enough to the coastline for the tides to 
wash back the bottles in a reasonably specified time. 


The bottles will have waterproofed labels...with appropriate copy. 
"Reward! Open this magic brass bottle and find a prize and or a secret 


message from your Genie Friend." 


Some of the messages can contain prize certificates, redeemable at your 
theatre, or with a cooperating store, for cash and merchandise, and a num- 
ber of them would be good for free tickets to your engagement of "THE 


BRASS BOTTLE." 


Another feasible stunt, especially for an inland location, and, depending 
on the weather, would be a treasure-hunt slant—using the sealed bottles 
and having them buried, and otherwis2 hidden in areas around your theatre. 


The same prize and free ticket technique would be applicable for this stunt 


as with the water activities. 


SUGGESTION 
“THE BRASS 


@ GENIE TREASURE HUNT for 
a “Brass Bottle” tie-in with your local jew- 
elry and department stores. Using a radio 
station for your promotion, the disc jockeys 
will give clues as to the hiding places of “The 
Brass Bottle” Genie’s Treasures. These could 
be gift items and envelopes (in brass-painted 
bottles) which you have semi-secreted in 
specified areas. 


@ SUPERMARKET & SHOP- 
PING AREA TIEUP — Utilize “The 
Brass Bottle” Genie as the “Symbol of Bar- 
gains” for your activities which can include 
coop ads, store window displays and counter 
and shelf notices. Using a copy line like 
“THIS GENIE WILL HELP MAKE YOUR SHOP- 
PING WISH COME TRUE,” is an excellent basis 
for other types of merchants like car dealers, 
beauty shops, etc. Also, the expression, 
“MAGIC VALUE DAYS” can effectively be util- 
ized to tie in with “THE BRASS BOTTLE.” 


@ FLYING FLOOR COVER- 
INGS: Carpeting and rug firms in your 
city should be prime targets for a coop ad 
campaign—utilizing the Magic Carpet used 
by Fakrash, the Genie with the magic ways, 
as his transportation. Still No. 1930-33AD, 
which shows both Burl Ives and attractive 
Kamala Devi aboard winging rugs, would be a 
most appropriate photo for such ads or win- 
day displays. 


@ KID SHOW: AJ combination ama- 
teur Magic Show and Children’s Costume 
Party could prove to be a profitable Satur- 
day morning or matinee stunt for your the- 
atre. Young people performing their feats of 
legerdemain either on your stage or platform 
in the lobby, and best costume prizes. 


@ LENS TRICKS: Unusual composite 
photos are always interesting and amusing 
.... via a tieup with a camera shop, and per: 
haps a newspaper, trick photos which show 
the magic of the camera. All blend in with 
the magic technique in “THE BRASS BOTTLE.” 
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from 
out of 


BOTTLE’ 


@ STORE TIEUPS AND WIN- 
DOW DISPLAYS that amplify the Ori- 
ental influence, which just happens to pre- 
vail in “THE BRASS BOTTLE,” would include 
candy in brass bottle containers, pillows, 
Arabian-type pajamas, negligees, bracelets 
and trinkets; lamps and perfumes and scents 
...all balanced out nicely with stills from 
the picture. 


@ LETTER-WRITING CONTEST 
FOR YOUNGSTERS: “Why our Zoo 
Should have a baby camel (or elephant).” 
Could become a cute contest for juveniles. 
Promote either with your newspaper or a 
TV kid show. As “THE BRASS BOTTLE” is real 
family entertainment, prizes of complimen- 
tary tickets could be offered to the winners. 


@ BEARDING: An attractive stunt for 
a local TV personality would be for him to 
conduct a beard contest or party... there 
are enough young men around who go for 
the chin growth, and their elders can join in, 
too. Prizes for trickiest, funniest, most lux- 
uriant, etc. All this fits in with the whiskered 
appearance of Burl Ives as the Genial Genie 
in “THE BRASS BOTTLE.” 


@ TURBANS: Turban adornment for 
the ladies is still very much in style.... and 
a competition for Brass Bottle Turban designs 
might be made with design classes in the 
schools, YWCA, efc., with millinery showings 
in fashion showings or in store displays. 


@® OLD LOOT: An ancient coin display 
would make an interesting lobby attraction 
—in a glass container and locked, of course. 
Contact the coin collectors you know, or 
have a columnist drop a mention in his col- 
umn. The subject of numismatology (science 
of coins) will also be a fascinating TV sub- 
ject. Tie it in with the distant past from 
which the Genie comes to perform his ancient 
magical wishes. 


FREE TV SPOTS 


With Their Sparkling Messages 
Of Hilarious Entertainment! 


Here is a test-proven package of television spots with the fun-filled 
ingredients that make up "THE BRASS BOTTLE" delightfully 
offered to the TV audience. 


Appealingly presented, and commercially sound, the video spots 
will be a most important part of your advertising campaign as they 
enchantingly sell the color comedy and its top entertainment fun 
for the whole family. 


This great set of TV SPOTS—now available—FREE—to all exhibi- 
tors—is made up of a variety of time lengths, with adequate silent 
footage to allow for local audio playdate information. 


Lock up your TV time spots early, and order the set of FREE TV SPOTS 
immediately from HERMAN KASS, NATIONAL EXPLOITATION DIRECTOR, 
UNIVERSAL PICTURES COMPANY, 445 PARK AVENUE, NEW YORK 22, N.Y. 


GIVE YOUR THEATRE AN 
ARABIAN NIGHTS FLAVOR! 


Although a modern comedy riot, "THE BRASS BOTTLE" lends itself to an Oriental 
motif with the screen appearance of massive Burl Ives as the genial Genie, the Harem 
Dancing Girls, the Arab servants, etc. 


You could have fun in your theatre as well as pitch a strong advance promotion for your 
showing of "THE BRASS BOTTLE" if you were to plan an Arabian Nights atmosphere 


as a part of your exploitation. 


Besides selecting a Harem Beauty Queen (mentioned elsewhere on these pages) you 
might be able to have your usherettes, cashier and candy girls attired in Harem girl cos- 
tumes; dress your ticket-taker or doorman as a Genie, and flavor it all with Oriental mood 
music in your lobby. 


The advertising accessories for ''THE BRASS BOTTLE" — now available at your local 
National Screen branch—will enhance any displays or activities you plan! 


RECORD SHOP Promotion... 


BURL IVES, the "Genie" star of "THE BRASS BOTTLE," is 
AMERICA'S FAVORITE FOLK SINGER. Although The Great 
Balladeer doesn't sing in the film, he is one of 
DECCA RECORDS' foremost recording stars. 
You can arrange for large scale music promo- 
tions with your cooperating Record Shop 
dealers as they feature Burl Ives albums and 
singles. 


America's most beloved singer of folk songs, the talented 
Mr. Ives has sung America high, wide and long. In his songs 
he has made American history and legend shine like stars. 


With your local Decca Record distributor, plan window and 
store displays with the Burl Ives recordings. You might be able 
to use a photo enlargement of Burl Ives as The Genie, with 
this kind of copy: "They're Magic! Decca Records by BURL 
IVES—America's Biggest Selling Folk Artist! See him in ''THE 
BRASS BOTTLE"—with its Magical Movie Entertainment!" 


Get your radio station deejays to play their favorite Burl Ives 
transcriptions .... with mentions, of course, to his film appear- 
ance at your theatre. 
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-s-WARGAC CARPET OF 
PROMOTIONAL ACTNITIES | 


NNinisix Sine Casta Gustomers 
—\Wako Nour VWheatre on a 


A REAL LULU 
FOR DECCA RECORDS! 


Luscious LULU PORTER, who makes her film debut recreat- 
ing a long-honored art form — that of belly-dancing — in 
"THE BRASS BOTTLE," is best known as a singer. 


The shapely beauty is now a Decca Records song artist, and 
the first LuLu Porter records are being released in time to 
be used for promotional aid for your showing of "THE 
BRASS BOTTLE." Hence it is suggested you contact your 
local Decca Record dealer regarding her diskings. 


Miss Porter gained international fame during the past year 
when she was selected by the State Department to repre- 
sent the United States at an international cultural fete in 
Poland. Her singing talents drew raves throughout the 
European country and she was given world-wide press 
recognition. 


This information should be advantageous in music store 
promotion as well as with radio disc jockey planting. With 
the latter you could tie in the five-minute interview record 
with LuLu Porter — offered in another section of this 
pressbook. 


TV TELOP OR SLIDE 


Both Telop and Slide are available with theatre 
playdate and station identification (to accompany 
order) .. . $5.00 without theatre playdate or station 
identification . . . $2.50 for each duplicate copy of 
either Telop or Slide. Be sure to mention whether 
you want Telop or Slide... ORDER DIRECT FROM 
OQ TITLE CARD CO., 247 WEST 46TH ST., NEW 
YORK 36, N. Y. 


MAGIC POSTCARD: 


Here's an unusual way to call attention to your the- 


atre's engagement of "THE BRASS BOTTLE." 


The postcards can be used either as 
handouts in your theatre, at schools 
and stores, and via a mailing list. 


On one side is visibly printed a picture 
of Tony Randall in an expression of sur- 
prise and copy reading: "What's Tony So Excited 
About?" Then in small type it says "Dip in water 
and see the other side." 


On the reverse side images magically appear show- 
ing Genie Burl Ives and Harem Girls coming out of 
a cloud of smoke, with ad copy on "THE BRASS 
BOTTLE." There's an imprint space for your theatre 
and playdate copy. 


A minimum quantity order of 5,000 — with your 
imprint—is $25 per 1000. ORDER THESE MAGIC 
CARDS DIRECT FROM PALOMAR PROD- 
UCTS, 5410 WILSHIRE BLYD., LOS ANGELES 
36, CALIFORNIA. Prices are F.O.B. factory. 


They're EYE-GRABBERS! 


4 TERRIFIC DOOR PANELS! 


EYE-CATCHING....INTRIGUING..... THEY'LL REALLY GRAB THE ATTENTION 
OF EVERY PERSON WHO WALKS THROUGH THE DOORS OF YOUR THEATRE! 


“Brass qui Brass 
‘Borrie ' BURLIVES BorrLe 


__ ITS A MODERN ARABIAN \. BARBARA EDEN / ITS A MODERN ARABIAN 
| RE OF FUN! > nmeBhaSS / NIGHTS-MARE OF FUN! 


( Bolle . 


FOR AN UNUSUAL POINT-OF-VIEW SELLING ACTIVITY, ORDER THESE FOUR full-color DOOR PANELS—in this special set of 
poster displays—they measure 20” x 60” each—GET THEM NOW FROM YOUR LOCAL NATIONAL SCREEN SERVICE BRANCH! 


Be sure to take advantage of this extra-strong pre-sell opportunity to display the coming attraction of ''THE BRASS BOTTLE" at 
your theatre! 


These appealing DOOR PANELS are a perfect addition to your campaign. Use them on your exit doors as part of your advance 
display, then switch them to the front doors of your entrance lobby starting with your opening day. These colorful and eye-catching 
attractions are also a big asset when attached to your lobby pillars well in advance of your opening date. 


The 4 DOOR PANELS will prove to be a worthwhile investment for you! Be sure to order the set direct from your local National 
Screen Service branch—and get them early! 


HERE ARE TEAM BOTH THE FREE 
RADIO SPOTS TEASER TRAILER WITH REGULAR 
THAT SELL! TRAILER FOR A POWERFUL 

& EFFECTIVE 1-2 PUNCH! 


...and they're FREE! 


: GIVE YOUR ENGAGEMENT OF THIS BRIGHT COMEDY A REAL ONE-TWO 
Enticingly terrific are the radio spot pitches pre- 


pared to sell the listening audience on the fun ADVANCE PUNCH ON YOUR SCREEN WITH THE WELL-IN-ADVANCE SHOW- 
charm and delight of ''THE BRASS BOTTLE." ING OF THE TEASER TRAILER, TO BE FOLLOWED BY THE REGULAR TRAILER! 


Penetrate the vast area of audio fans with the bright, 


brisk and brimful sales message spelled out in the It's the best advance agent you can have in your theatre. Brief, but potent, 


radio transcription that is timed with 60, 30 and I5 the FREE THEATRE TEASER TRAILER (and it's a Blaster!) will pave the way 


second segments—all on one disc, and with ample 


: ; for your regular trailer. It is a minute package of screen merchandising that is 
allowance time for your live announcements of play- 


date information. also perfect for cross-plug purposes in other theatres. 

Make radio an important adjunct of your ad cam- 

paign on "THE BRASS BOTTLE" as early as pos- Be sure to order this FREE TEASER THEATRE TRAILER as soon as you have 
sible. It will pay off with worthwhile box-office divi- booked "THE BRASS BOTTLE." You can obtain it from your LOCAL UNI- 


dends! Order this FREE Radio Spot Transcription VERSAL FILM EXCHANGE. Th oi h h 
NOW from RADIO DEPARTMENT, UNIVERSAL . Then make plans to have the Regular Theatre 


STUDIOS, UNIVERSAL CITY, CALIFORNIA. Trailer on hand for your screen follow-up! 
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SPECIAL COMPOSITE MAT 


EVERYTHING YOU NEED FOR A COMPLETE 
CAMPAIGN, ALL ON ONE MAT 


DD 


UNIVERSAL 
CITY STUDIOS 


ITS A MODERN ARABIAN | 
NIGHTS-MARE oF OUTRAGEOUS FUN! 


a 


TONY RANDALL 
BURLIVES 
BARBARA EDEN 


meBNaSS — 
Bolt 


in Eastman COL OR 


EDWARD ANDREWS - KAMALA DEVI 


screenplay by OSCAR BRODNEY * birectes by HARRY KELLER *roduced ty ROBERT ARTHUR 
A Universal-Scarus, Inc., Production » A UNIVERSAL PICTURE 


Co-starring 


THEATRE 


TONY RANDALL 
MAT No. 206 
Ad Mat No. 206—2 Col. x 7!/""—210 Lines BURL IVES 
A Universal-Scarus, Inc., Production 
up A UNIVERSAL PICTURE 
td MAT No. 101 
Ad Mat No. I01 


1 Col. x 1"—14 Lines 


t 


W iy 


MAT No. 202 A Universal-Scarus, Inc., Production « A UNIVERSAL PICTURE ” MAT No. 201 
Ad Mat No. 202—2 Col. x 2""—56 Lines Ad Mat No. 201—2 Col. x |''"—28 Lines 


SPECIAL MATING? Bar cron ccomn cies 


INDIVIDUAL MATS PICTURED ABOVE MAY BE ORDERED SINGLY (By number indicated) AT THE REGULAR PRICE! 
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POSTERS 
al RANDALL 


RL IVES 
BARBARA EDEN 


in Eastman c OL OR 


ee a Ae 
ygcrous & 


is Se ig : as Me a : : LK 
LULU PORTER |)7 | SF e 
International , ce Jes 


Dancing © tar 


ousted ty HARRY KELLER + Produced by ROBERT ARTHUR 


A UnivrsalScarus, ne, Production / A UNIVERSAL PICTUKE Ld 


_ on stuees | 


24 SHEET 


TONY RANDALL 


BURL IVES 
BARBARA EDEN 


TONY RANDALL 
BURLIVES 
BARBARA EDEN 

‘THe 


Brass 
BorTLe 


in Eastmad 


TONY RANDALL ‘ 
BURLIVES 
BARBARA EDEN 


The Bi ass 
Borrle 


Factoan 


EDWARD ANDREWS -KAMALA DEVI | 


OSCAR BRODNEY easy HARRY KELLER* ne ROBERT ARTHUR bd COLOR =e 
ONE SHEET SIX SHEET THREE SHEET 


ITS A MODERN ARABIAN 
__NIGHTS-MARE OF FUN! 
ADDED ATTRACTION 


ITS A MODERN ARABIAN 
_NIGHTS-MARE OF FUN | 


TONY RANDALL 
BURLIVES ~ 
BARBARA EDEN : 


TieBNASS 
Borrl= 


ISA MODERN of AaB y TONY RANDALL 


ARABIAN BURL IVES 


: be BURL IVES 
NIGHTS-MARE "@as)) 3 BARBARA EDEN 


BARBARA EDEN 
OF Fun | 


COWARD ANDREWS -KAMALA DRY 


 Y : : THEATRE IMPRINT | 
wales | 
un PORTE \ WINDOW CARD 


\ = » 
inter? S a 
— in f Easier COLOR be 

+ UREPERSAL 


ROBERT ARTHUR ite Proce A URMERGN TURE 


i — EOWA ANDREWS AMALA DEM 


» OSCAR BRODNEY - » HARRY KELLER « 


72x 26 


Order trailers, slide, ad and scene mats, color gloss stills and other accessories 


from your local National Screen Service Exchange. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


